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	Summary: 

	This contribution proposes the latest data available on linear-TV viewing and non-linear viewing in France in 2013, whatever the TV delivery platform.


	Proposal: 

	It is proposed to add these data on Section 3.3.4 of the working document towards ECC Report. It is also proposed to express the statistics of Table 2 “ways of viewing audiovisual content”, in hours or minutes per day per person rather than percentages.

	Background:

	[bookmark: _Toc374099469][bookmark: _Toc381782584]Section 3.3.4 of the draft ECC Report proposes to give an overview of “Current consumption of audiovisual content” within CEPT. 



Key Performance Indicators of Viewing Live TV and Videos over Internet in France

Section 3.3.4 (“Current consumption of audiovisual content”) of the draft ECC Report proposes that three ways of viewing audiovisual content are considered:
· Linear, live viewing
· Linear delivered, but time-shifted viewing (eg. Personal Video Recorder)
· Non-linear viewing (all AV content, including YouTube, Netflix, iPlayer etc)

To make things as clear as possible, it should be noted that category 3 (non-linear viewing) also includes TV web sites offering catch-up TV and VoD.
It should also be noted that YouTube, Dailymotion, Facebook, etc. also give access to non-professional “audiovisual” content (i.e. user-generated video content and other types of videos).

1. Linear TV and linear delivered TV 
1.1. Methodology
The main TV audience measurement in France relies on a top box (the so-called “audimat box”) connected to TV sets, whatever the TV delivery platform[footnoteRef:1]: these boxes record TV viewing data of 5,000 volunteering households. These households are chosen to be representative of the French population aged 4 years or more[footnoteRef:2], of TV offers and of population multimedia equipment. TV viewing data are then statistically processed to produce audience measurement. Such a plan is managed by Médiamétrie and is regularly reviewed by CESP, an independent auditor.  [1:  There are different means of TV reception in France: DTT, ADSL, cable, satellite, FTTH. See latest results of the «Observatoire de l’équipement des foyers pour la réception de la télévision numérique» [http://www.csa.fr/content/download/42463/474102/file/Observatoire%20de%20l%C3%A9quipement%20audiovisuel%20des%20foyers-2013-S1.pdf]]  [2:  In that respect, when assessing TV consumption trends, the temptation to draw general conclusions from personal experiences of TV viewing may be high. However, its statistical value is only the value of one individual out of many (59.23 millions of individuals aged 4 years or more in France).] 


Since 2011, audience measurement takes into account time-shifted viewing due to Personal Video Recorder (PVR) within a week. However, it does not take into account live TV viewing on other screens (computers, smartphones and tablets) nor time-shifted viewing due to catch-up TV. Médiamétrie company has announced that a unique audience measurement taking into account every screens and every types of consumption (live or catch-up) would not be available before 2015.

1.2. Key Performance Indicators
In France, the average TV viewing duration per day and per individual[footnoteRef:3] remains at a high level and reaches 3h46min in 2013. It is quite equal to the 2011 duration, but it is lower than the 2012 duration because of special events that occurred that year (e.g. Olympic Games and major French elections…) and that favoured a very high level of media consumption, especially live TV. [3:  This is a duration per individual not per TV viewer. A non-negligible ratio of individuals belonging to a home with a TV set in working order do not watch TV during a given day.] 


Figure 1: mean TV viewing duration per day and per individual on TV sets
(source: Médiamétrie) (number format: hour:minute:second)
[image: ]

The average duration in Figure 1 includes (since 2011) time-shifted viewing, whose duration reached 4min30s per day and per individual in 2013. Therefore:
· subtracting time-shifted viewing duration, 6.56 billion hours of linear TV were viewed each month in 2013[footnoteRef:4] on a TV set. This does not take into account linear TV consumption on other devices such as computers, tablets or smartphones. [4:  3h41min30sec per individual and per day  59.23 million of individuals  30 days] 

· When taking into account “linear delivered TV - but time-shifted viewing”, that makes a total of 6.69 billion hours of linear TV viewed each month in 2013 on a TV set.

Amongst the factors that determine TV viewing, we find age and social status (including profession). These two factors have a direct link with the time that an individual can spend in leisure and cultural practices. 
At the highest daily audience peak (i.e. prime time in the evening), TV reaches in average 45% of individuals: such a reach makes the use of broadcasting technologies fully appropriate. During an average day, TV reaches 47 million of viewers.

Figure 2 : average TV audience in France in 2013 during a day (source: Médiamétrie)
[image: ]

2. Consumption of Videos over Internet
French Internet users have a very wide choice of videos, professional or amateur:
· via internet (web sites, applications, players, etc.), making videos available on a legal or non-legal basis over the internet: this includes YouTube, Dailymotion, but also TV web sites offering catch-up TV and other videos, etc.;
· via on-demand audiovisual media services (AMS) delivered through managed services provided by Internet Services Providers (ISPs): this includes catch-up TV services and VoD services.

In France, a unique measure of video consumption, whatever the nature of these videos, whatever the type of access (internet versus managed services of ISPs), does not exist yet[footnoteRef:5].  [5:  Companies which measure internet audience of web sites offering videos generally excludes from the results they publish the audience of web sites which only offer pornographic content.] 

However, the results of the Médiamétrie//Netratings study, which measures video over internet (all types of videos: professional audiovisual content, user generated content, other videos), gives a good assessment of the time spent in “non-linear” viewing in France.
This study takes into account all types of electronic communications networks giving access to videos over internet (fixed broadband networks, WiFi, mobile networks) and all types of user terminal (computers, tablets, smartphones, TV sets, etc.).

Médiamétrie//Netratings has set up a panel of 22,000 individuals, representative of internet users aged of 2 years or more, living in France and having access to internet at home or at work. Audience measures come from a combination of site-centric data certified by a third party called OJD and of tagging technique for web sites which cannot provide site-centric data. The data collected by Médiamétrie//Netratings cover more than 8,000 websites[footnoteRef:6]. [6:  Each month, Médiamétrie//Netratings publishes an abstract of these results: two rankings are provided. The first ranking relates to audience of “brand players”, whatever the websites these video players are integrated in. The second ranking relates to “brand sites-supports”, that is the audience of the website pages whatever the video player is integrated in.] 


According to Médiamétrie//Netratings, in January 2014, 11.089 million of internet users have watched videos over internet per day, spending 32 minutes per day (for an average of 8 videos per day). This consumption represents 177.42 million of hours per month, that is 2.7% of linear TV viewing in a month, and 2.65% of linear (live viewing and time shifted viewing) TV in a month.
The average video over internet consumption per day and per individual (2 years-old and more) is 5min33s[footnoteRef:7].  [7:  63.911953 millions of individuals aged 2 years or more in France] 


3. Conclusion

	Country
	Source & Period
	Linear
(including live and time-shifted)
	Non-linear
(video over Internet)

	France
	Médiamétrie, 2013
Médiamétrie // Netratings, 2013
	3h46 per day per individual
	5min33s per day per individual
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